Tough, smart,
and sexy

It costs 65% more
to operate a non-rugged
device than one designed
for harsh conditions.

facts about Rugged

Despite the
smaller ordering
quantities and
higher acquisition
costs, a rugged
handheld device delivers
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The total value of
the rugged market is

$9 billion (US).

Stealth operating modes

and privacy shutters, 0

S now standard on most
rugged devices, up the privacy ante.
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01 / 3 of the customer requests coming

into Stratix" Industrial Design Department
are for custom accessories for rugged devices.
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Ask a Managed Mobile Service provider about the best
options for your mobile ecosystem
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